
Natural Yard Care Workgroup Meeting  

January 16, 2018  

10AM – 11:30AM 

 

Introductions: 

Apryl Hynes, Everett (host, note-taker) 

Jennifer Adams, Mukilteo 

Cammy Mills, Kitsap County 

Christi Cox, Bothell 

Eva Crim, Kitsap County 

Sylvia Graham, Bellingham 

Jennifer Johnson, Thurston County 

 

Current Work: 

Bothell: Combination of natural yard care workshops and mailings. Christi is new to position so not sure 

of direction for 2018 as of yet. 

Bellingham: Utilizes Safe Yard Tool kit (developed by Seattle Tilth). Has point of sale rack cards in local 

nurseries and stores. Delivers customized pesticides/fertilizers trainings at local stores– has done 

hazards of pesticides at five different stores. Planning, in 2018, to hire consultants to lead off-site 

(neutral location) trainings with garden store staff. 

Kitsap County: Partners with Master Gardeners to deliver natural yard care messaging, has county-

focused magazine with a variety of natural yard care articles.  

Everett: Offers seasonal lecture series (fall/spring) for many years, in partnership with WSU Master 

Gardeners and Snohomish Conservation District, with a focus on the five natural yard care principles. In 

2017, incorporated some of the recommendations from the Cascadia Evaluation report on Natural Yard 

Care and added a Natural Lawn Care Demo Day at a local park and delivers a bi-annual Green Garden, 

Green Home e-newsletter.   

Mukilteo: Just recently started offering natural yard care programming. In 2018, will partner with Sno. 

Co. and their natural yard care program, offering a mixture of classroom talks and lawn demonstration 

days.   

Thurston County: For the past 15 years, the county has run the Common Sense Garden program, which 

encompasses 9 booklets that are made available to county residents at workshops, events and point of 

purchase location in all local garden centers. Hosts Eco-Pro landscaper training and will highlight 

attendees on their website. Since people depend on ground water for drinking water, the county is 

continually making the connection between pesticide/fertilizer use and water quality. For last 6 years, 

they have offered 20 minute trainings to staff on least toxic products that are stocked at local nurseries 

and box stores – with a fair amount of success.  

 

Retail Outreach for Natural Yard Care products: 

As previously mentioned, Thurston County has spent the last 6 years working with local retailers to 

educate their retail staff on less toxic fertilizer/pesticide options so that they can assist customers who 

are looking for products that are safe for their family’s health and/or the environment. At the training, 



retail staff are given 7 index-sized prompt cards highlighting the IPM process for common garden 

problems, with emphasis on natural or less toxic solutions. Thurston County then utilizes volunteer 

secret shoppers to evaluate the success of the training by having them go to store and ask prompting 

questions like, “I have this ‘xyz’ problem. What product would you recommend and is it safe for my 

family?” and catalogue the store staff responses.      

 

Regional Effort Idea 

Thurston County interested in pursuing a regional effort to work with local buyers from box stores and 

others retailers to educate them about the importance of having a)more options for slow-release 

fertilizers and b) consider having said fertilizers available to customers when they are likely to need 

them (May – June – September), which currently does not seem to be the case. If we as municipalities 

are encouraging homeowners to use slow-release fertilizers but they are scarce or non-existent at the 

recommendedcertain times of the year, it is difficult for gardeners to follow our advice! 

 

State of Natural Yard Care Work 

Agenda items not necessarily discussed but some barriers were brought up. 

 Public Works not necessarily the most ‘natural’ fit for natural yard care messaging. Hence, using 

outside partnerships can be invaluable. 

 Utilizing Eco-Pro to help educate landscapers (and internal city-staff) but also needing to 

educate consumers about the Eco-Pro brand. 

 The natural yard care topic does lend itself to a more regional messaging approach 

 

Logical Next steps 

Considerable discussion ensued about the best use of this workgroup. The group was in agreement that 

a larger, regional STORM discussion would be pertinent to give the workgroup some direction.  

 

One idea was to lead a discussion at an upcoming STORM meeting where those present, share the type 

of natural yard care programming they currently run and brainstorm regional ideas that the workgroup 

could pursue. 

  


