
Since 2013, more than 100 repair shops around Puget Sound have 
participated in the Don’t Drip and Drive campaign. Shops have 
reported that participation in the campaign was good for their 
customers, their shop and the environment.  

All participating shops will be on a map and listed on the campaign 
website: www.fixcarleaks.org, letting customers search for a shop in 
their area.  

 

Frequently asked questions for partners recruiting repair shops 

What will participating shops receive? 

• The website will be heavily promoted by regional advertising and local partners around Puget 
Sound.  

• Promotions will include at least $45,000 of paid advertising throughout the entire Puget Sound 
region, which may include targeted online ads, social media ads, radio ads and more.  

• The campaign is being promoted in many local fairs, leak testing events, auto repair workshops 
at local colleges, and in promotions by partnering cities, counties and non-profit organizations.  

• There will be social media advertising in outlying areas where participating shops are located 
and the local jurisdictions or non-profits in the area will promote the campaign to ensure shops 
further from the Puget Sound area also receive the benefits of promotions of the campaign.  

How can shops promote their partnership in the campaign? 

When shops register, they receive a packet by mail and a follow-up call from campaign staff. The shop 
packet includes: 

• Don’t Drip and Drive window cling identifying them as a participating shop 
• Don’t Drip and Drive counter display to tell their customers about the campaign offer 
• Don’t Drip and Drive coupons to offer their customers 
• Tracking materials and stamped envelopes to return tracking materials 
• Instructions for promoting and tracking the campaign with a campaign contact should they have 

any questions 

Campaign staff will check in with shops before the major campaign push to answer any questions.  

• They will call them from January through March to remind them to return tracking materials and 
answer any questions.  

• Shops may be randomly selected to fill out a survey or be interviewed about the campaign in 
spring 2017.  

All shops who return campaign tracking information from January through March 2017 will be entered 
into a monthly drawing to receive a free pizza lunch for their shop.  

 



What is expected of participating shops? 

Participating shops are expected to provide services to customers from October 2016 through 
December 2017 and track services related to the campaign in January through March 2017.  

Services: 

• Repair shops will provide a free visual leak inspection to customers. 
• If a leak is found, repair shops will provide 10% off of repairs up to a $50 discount.  
• The cost of visual leak inspection and discount will not be refunded by the campaign. It is 

provided in-kind by participating shop in exchange for program partnership and promotions 
offered by the campaign.  

• Coupons will be distributed from Fall 2016 through 2017, and participating shops will be 
expected to honor the discount through December 31, 2017.  

Reporting: 

From January through March 2017, participating repair shops are asked to track the following and 
report back using the simple tools and addressed and stamped return envelopes: 

• Number of free visual leak inspections  
• Number of leaks identified 
• Number of leaks repaired 
• Return all coupons redeemed for services 

Participating shops will receive monthly phone calls during this reporting period to answer their 
questions and remind them to return their monthly tracking packet.  

Who should shops offer the discount to?  

We encourage shops to offer this discount to all of their customers, but it is up to the shop as to how to 
promote the campaign in their shop.  

Shops who have participated had very positive customer responses about their participation in the 
campaign. Some reported that the free inspection and discount offer helped customers decide to get 
the leak repaired instead of waiting.  

Can shops promote the campaign? 

Yes! We encourage shops to let their customers know they are part of this fantastic campaign.  

We have resources for shops to help them promote their participation, including website banners and 
graphics and sample social media posts. 

Some shops have purchased additional advertising in the same places the campaign advertised and 
asked that their shop ad directly follow the campaign ad. They had a great response from that strategy.  

Questions? Contact Us. 

Jeanette Ordonez, Don’t Drip & Drive Campaign  (206) 343-0681 x114   jeanette@futurewise.org 

mailto:jeanette@futurewise.org

