
 
 

STORM Quarterly Meeting Agenda 
Thursday, February 15th, 2018 

9:30 a.m. – 12:30 p.m. 
Edmonds City Hall, Brackett Room: 121 5th AVE N., Edmonds, WA 98020 

   

 
I. Welcome & Introductions, Katherine Straus, City of Federal Way 
II. Updates 
A. Resource Reservoir, Christie Lovelace, STORM Coordinator 
 1. Christie walked through a few changes, including: 
  a. Toolkit tab 
  b. Public v Member library 
  c. Log-box changes for submitting new articles 
 2. Invited STORMers to sign-up for user testing 
  a. Christi Cox (Bothell), Susan McCleary (Olympia), Alicia De Jong (Olympia), Jennifer Flathman  
  (Brier), Mike Halliday (Pierce County), and Kristina Lowthian (Renton) signed up 
  b. Contact Christie Lovelace (christinel@burienwa.gov) if you would like to be part of the user- 
  testing team! 
 3. Mary Rabourn, King County gave an update on the Stormwater Library 
  a. Ecology is funding an effort to create a statewide, permit-wide stormwater library 
  b. Will continue moving forward with the Resource Reservoir; much needs to happen with  
  stormwater library (i.e., ultimate management, upkeep, and funding unknown) 
 
B. Puget Sound Starts Here Website, Bill Malatinsky, Seattle Public Utilities 
 1.  Presented a brief history of the website and the current mockup of the webpage we are   
 moving forward with 
 2.  Goal is to launch the website in May 
 3.  Invited STORMers to join the PSSH web team 
  a. Team meets third Thursday of the month from 11:15 am – 1:00 pm usually at Seattle   
  Municipal Tower (can Skype you in) 
  b. Lisa Werre (Sammamish) and Susan McCleary (Olympia) signed up to be a part of this team 

c. Contact Christie Lovelace (christinel@burienwa.gov) if you would like to be part of the PSSH 
web team! 

 
C. BMP Work Groups, Betsy Adams, City of Kirkland 
 1. Littering, Kristen Lowthian, City of Renton, & Betsy Adams, City of Kirkland 
  a. Not enough known about litter – need more research to understand what can be done 
  b. Interested in learning more about litter in the right-of-way 
  c. May partner with ZeroWaste Washington 
  d. Looking into Adopt-a-highway 
  e. Litter not a BMP on permit – but came up as a BMP many STORMers were interested in:  
  enough to create a workgroup with 
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f. Contact Betsy Adams (badams@kirklandwa.gov) or Kristina Lowthian 
(KLowthian@rentonwa.gov) for more information on upcoming meetings and current work! 

 
 2. Pet Waste, Cammy Mills, Kitsap County 
  a. Range of work done by jurisdictions, some much more advanced than others 
  b. Common problem is people bag the poop, but don’t get it in the trash 
    -Bellingham looking at working with retailers to not carry “flushable” or “compostable”  
   dog bags 
   -Kitsap County looking into gamification options 
  c. Pet Waste NTA put out by Puget Sound Starts Here Steering Committee 
   - Would want to focus on private property pickup 
   - Would run a social marketing campaign 
  d. Group is going to add their materials to the Resource Reservoir to share 

e. Contact Christie Lovelace (ChristieL@burienwa.gov ), Camron Reed (creed@shorelinewa.gov) 
for info on upcoming meetings and current work! 

 
 3. Natural Yard Care, Jennifer Johnson 
  a. Range of work being done by jurisdictions- lots of avenues for a Natural Yard Care   
  workgroup to go 
  b. Choosing to move forward with outreach to regional buyers because often the products  
  recommended for people to use are not available in stores when they are needed (e.g., no  
  organic fertilizer in stores in Spring or Fall) 
  c. Decisions about products for large box stores are typically made at a regional level (multi- 
  state) and at least one year in advance 
  d. Plan is to contact regional buyers with letter asking that they stock NYC products during the  
  seasons they are needed; want to get as many jurisdictions to endorse as possible 
  e. After that, local follow-up: send out letter at the end of the previous growing season, then  
  direct follow-up with the regional buyer 
  f. Contact Jennifer Johnson (JohnsoJ@co.thurston.wa.us ) for more information!  
  g. Regional letter available on Weebly 
 
 4. Mobile Business, Cammy Mills, Kitsap County 
  a. Want to expand group (join!) 
  b. Renton seems to be leading the way, but many in the group are doing good business   
  outreach 
  c. Wanted to get information from Maple Valley, Covington work that looked into working with  
  consumer choices around mobile businesses 
   - Have not been able to get this information from these jurisdictions 
  d. Contact Cammy Mills (cmills@co.kitsap.wa.us ) for more information! 
 
 5. Car Leaks, Christie Lovelace, STORM Coordinator 
  a. Group is merged with the Don’t Drip and Drive group 
  b. Following the Quarterly, DD&D having an implementation meeting (how-to) 

c. If your jurisdiction has a liaison to legislature, tell them to support the Don’t Drip and Drive 
bill! 
d. Contact Christie Lovelace (ChristineL@burienwa.gov ) for upcoming meetings and current 
work!  

 
 6. New! Inspections Work Group, Cassandra Moore, Pierce County 
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  a. Cassandra put feelers out for an inspections workgroup – has found a lot of quality materials  
  out there and would like to consolidate the best materials and make them accessible 
  b. Contact Cassandra Moore (cmoore2@co.pierce.wa.us ) 

 
D. NPDES Permit: Proposed Changes, Christie Lovelace, STORM Coordinator 
 1. Reviewed highlights: lots of clarity still needed (reports available on Weebly) 
 2. Next round of draft coming summer 2018 

3. Individual jurisdictions should comment individually for their comments to count; but also send 
comments to STORM Coordinator 

-Will draft another response to proposed permit changes when draft permit is released. Will 
include all comments, unfiltered as an appendix (as done previously).  
-The next round will NOT by anonymous, so we can better weight jurisdiction response (e.g., 
one response vs multiple from the same jurisdiction) 

 
E. STORM Business  
 1. STORM 2018 Work Plan, Mary Rabourn 
  a. STORM 2018 work plan sent out ahead of meeting by email- also available on the Weebly 

b. Wanting to incorporate more professional development opportunities, sending letters to 
managers, and other ways to incentivize participation in Steering Committee and in work 
groups 

 2. STORM 2018-2022 Strategic Plan, Mary Rabourn 
a. Finalizing the Strategic Plan and will be sent out to membership for comment in coming 
weeks 

 3. STORM 2017 Annual Report, Betsy Adams 
a. Betsy shared the 2017 Annual Report – useful document for sharing work of STORM with 
managers 
b. Annual report available on Weebly 

 4. STORM Steering Committee Job Description, Betsy Adams 
a. STORM Steering Committee is welcoming new members! Currently, all members present 
from King County cities and the committee would especially like to bring in new members from 
other counties to better represent the STORM membership 
b. Betsy shared the STORM Steering Committee Position Description – available on Weebly 
c. Commitment: 2 meetings per month plus (average) 5 hours per week 

 5. Ecology News, Mary Rabourn  
  a. Ecology will not be funding the STORM Coordinator position or Resource Reservoir.  

b. Several Steering Committee members meeting with Ecology to discuss long-term funding 
strategies in coming week. 

F. GROSS Grants  
1. STORM Fest, Mary Eidmann, City of Burien 

a. Two-day event (occurs twice, June and September) with 6th graders throughout Highline 
School District 
b. Educational festival that adapts the Drain Rangers curriculum (5 lessons) and will test how 
the materials work in field setting with low-income, multicultural audience 
c. Will have rentable materials others can use to implement festival in their jurisdiction 
d. Will be reaching out to STORM in a month to pass along job description for environmental 
educators 
e. Will send out a more detailed description of event in next week 
 

2. LID Education for Developers, Angela Gallado, Kitsap County 
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a. Kitsap County is partnering with WA Builders Association to create ongoing certification 
classes for LID 

 b. Will make the courses relevant towards builders/contractors (and more engaging) 
 c. Want to make the trainings affordable by training trainers, who can then offer the certificate 

d. Will require for Kitsap County jurisdiction projects that contractors have this certification; 
want to encourage other jurisdictions to have the same requirement 

 
III. Certain Things Don’t Mix: Comcast Commercial Series,  Bill Malatinsky, Seattle Public Utilities, 
Darcy Rochelle, Comcast Spotlight, Alyson Munday, Comcast Spotlight, Marcello Mottola, Comcast Spotlight 
Creative, Mary Eidmann, City of Burien 

A. Bill introduced concept of the commercial series – a humorous clip of two incongruent things (cheese 
whiz on coffee) segues into showing how oil/dog waste/pesticides do not mix with Puget Sound 

B. Full presentation available as a pdf on Weebly 
C. Would reach audience throughout Puget Sound across media platforms and devices (e.g., tv, online, 

phone), and would be aired on non-Comcast platforms (via partnerships) 
D. Need to raise $100,000 in seed money. From this, will go to commercial partners and try to get them to 

match. $100K is what is needed to get three commercials on air from May – July at the level needed to 
make an impact. Additional funds will increase reach, impact.  

E. Comments 
1. Concern: real life pollution more powerful than animation. It’s striking and animation disconnects 

from real life. People connect better to real life images of pollution. 
2. Comment: like the three different commercials; consider incorporating word “safe” when talking 

about Puget Sound. People don’t understand “healthy” as well.  
3. Concern: Most people don’t know what a geoduck is. Consider a slug instead. 
4. Concern: City-scape makes it less relevant to rural areas. Would like a different background 
5. Question: how many times does it need to be aired to make an impact?  

a. Reach: 75% of viewers 
b. Frequency: 3 times 

6. Concern: Media landscape has changed (Netflix, HBO) 
a. Comcast Spotlight has evolved to the variety of ways to reach customers (that’s their 

business) 
7. Comment: Should we wrap the existing bus ads into the commercial- a way to connect the two 

ads?  
8. Comment: These commercials will be property of jurisdictions and can be aired on their local 

channels, social media, etc. 
9. Question: Do partners get a nod? 

a. Puget Sound Starts Here logo at end 
b. Commercial partners receive brief nod (brought to you by…) 

10. Comment: Agree, very urban message. Doesn’t drive home the point that the pollution is coming 
from multiple sources across region. Perhaps include some sort of aerial animated shot of the 
pollution pathway 

11. Comment: Pesticides, dog poop – people don’t understand the connection of them getting into 
storm drains and affecting water. Aerial shot would be good.  

12. Comment: Cartoon is kiddish. Consider using shock, like the tobacco smokes you ad. Make it 
graphic.  

a. Need to be careful. Shock, disgust, fear is a very difficult message to put out there correctly. 
Can lead to backfire or people tuning out message very easily 

13. Concern: Image of storm drain looks perfect. Make it more realistic to make sure people know 
what it is 
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14. Concern: Will there be opportunity to market test or conduct focus group 
a. With timeline, no. Not really. Maybe test story board ideas if we can find a cheap audience. 

15. Comment: Healthy families – instead of fish, add kids. We know through plenty of past research 
folks are more motivated to change their behavior for kids over fish 

16. Concern: Make sure the green sludge is not used to display pollution. It is not realistic and the real 
pollution is just as disgusting 

17. What are the goals: awareness? Behavior change? Get people to check out PSSH website? 
a. PSSH is meant to be an awareness campaign. Added bonus to get people to PSSH website.  
b. Can we incorporate any elements that could promote behavior change (i.e. social modeling, 

norm) 
18. Question: Will it be aired in any other language?  

a. Yes, can be aired at no additional cost in Spanish on Telemundo 
19. Comment: Add captions? Would need to build that in. 
20. Comment: What about using a rain drop character to show the path of stormwater? 

F. Financial piece:  
1. Costs based off of Newspapers in Education participation rate. Low rate represents if every 

jurisdiction participated. High end represents if only 19 (same number of jurisdictions that 
participated in NIE) participated.  

a. Phase I: $5,000-$7,000 
b. Phase II: $1,100-$4,500 

G. STORM post discussion 
1. If your jurisdiction has guidelines for partnerships or companies they will not partner with, send to 

ChristineL@burienwa.gov 
2. Comcast is working on a list of partnerships and will share with the Steering Committee – then 

Christie will send out to STORM membership 
3. Christie will also get a copy of the Comcast Spotlight regions to send to STORM membership 
4. Should we list every jurisdictions’ name that pays into commercial series?  

a. No, messy, people tune out, takes away from PSSH message, not enough time 
5. Will get a single page flyer with key campaign elements out to STORM membership ASAP 
6. Need financial decision by March 16.  

 
IV. PSSH Month, Katherine Straus, City of Federal Way 

A. Review PSSH Toolkit Resources: http://pugetsoundstorm.weebly.com/pssh.html  
a. Use the toolkit and post events to the Puget Sound Starts Here event calendar! 
b. STORM Coordinator will add PSSH events to the PSSH Facebook page. Christie will also send 

request for events in a STORM update 
c. Bill – share the I heart Puget Sound shirt  

i. Hmm… can we get some group to sponsor these? 
B. Events planned during PSSH Month? Sharing 

a. Thurston County working with Stream Team and doing social media event 
i. Post and get prizes (I heart PS t-shirt would be great for this) 

ii. Booth 
iii. Proclamations 

b. Seattle 
i. Coasters 

1. Take survey and get Chinook Book 
2. Target smaller pool of restaurants this year (but work more closely with them) 

c. Justine, Ecology 
i. Coffee sleeves were really popular on social media- encourages the use of these 
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ii. Bothell, Kitsap still do Coasters and coffee sleeves 
iii. When do people need to order by? Turn around has been quick. Send link in an update.  
iv. Some tips to get coasters and sleeves out:  

1. Use your business inspection team 
2. Brew pubs 
3. Community partnerships 

d. King County 
i. Storm drain tags and stickers 

ii. Chinook book 
 

 


